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Amendments to the Claims : 

This listing of claims replaces all prior versions and listings of claims in the application: 

Listing of Claims : 

1-8. (Cancelled) 

9. (Currently Amended) A comput e r implement e d method performed by one or more 
processing devices, for determining a scor e of an ad. th e method being performed on n W.t nnH 
comprising: 

receiving a request and . using the host and at a local tim e for th e hosfe from n rnmntn 
computer local tim e of inter e st information indicative of a local time in a time zone from which 
the request was sent associated with a r e qu e st from th e r e mot e comput e r^ wh e rein th e 1nm1 tim e 
of int e rest information from the r e mote computer varies with the local time of interest 
information for the host ; 

accessing , in response to the request , using the host, a mapping of (i) one or more time 
ranges that are independent of the time zone, to (ii) an ad associat e d with local tim e of int e r c ut 
pric e information, th e local tim e of int e r e st pric e information indicating a price one or more 
prices to be paid by an advertiser for a display of an advertisement for an ad in as s ociation with a 
local time for a remote syst e m perc e iving th e ad ; 

determining, in the mapping, a time range that comprises the local time: 

identifying, based on the time range, a price for the advertisement; 

determining, u s ing the host, whether th e local tim e of interest price information for the ad 
is r e lated to th e r e ceiv e d local time of int e r e st information for the remote computer; and 

if it is d e termin e d that th e local tim e of int e rest price information for th e ad is r e lated to 
the r e ceiv e d local tim e of interest information, then using th e host to determine determining, at 
least partly based on the price for the advertisement, a score for the [[ad]] advertisement u singhat 
least th e local tim e of int e rest pric e information . 
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10. (Currently Amended) The method of claim 9 4 wherein the local time of inter e st 
information includ e s comprises at least one of (a) at least one local time-of-day, (b) at least one 
local time-of-day range, (c) at least one local date, (d) at least one local day-of-week, (e) at least 
one local date range, (f) at least one local day-of-week range, and (g) at least one local season. 

1 1 . (Currently Amended) The method of claim 9 4 wherein th e act of determining the 
score further comprises using at least ad performance information. 

12. (Currently Amended) The method of claim 9 a wherein th e act of determining the 
score further comprises using at least local time of interest ad performance information. 

13. (Currently Amended) The method of claim 9 4 wherein th e local tim e of int e r e st 
information includes e nd user local tim e information provided in th e request, wherein the local 
time comprises a first local time, the time zone comprises a first time zone, the request comprises 
a first request, the time range comprises a first time range, the price comprises a first price, the 
score comprises a first score, the advertisement comprises a first advertisement, and wherein the 
method further comprises: 

receiving a second request and information indicative of a second local time in a second 
time zone from which the second request was sent, wherein the first time zone differs from the 
second time zone, and wherein the first local time and the second local time comprise a same 
time when the second local time is converted to a time in the first time zone; 

determining, in the mapping, a second time range that comprises the second local time; 

identifying, based on the second time range, a second price for the first advertisement; 

determining, at least partly based on the second price for the first advertisement, a second 
score for the first advertisement, wherein the first score is higher than the second score; 

selecting, at least partly based on the first score, the first advertisement for display in the 
first time zone; and 

selecting, at least partly based on the second score, a second advertisement for display in 
the second time zone, with the second advertisement being different from the first advertisement. 
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14-32. (Cancelled) 

33. (Currently Amended) An _Apparatus for d e termining a score of an ad, the apparatus 



one or more processing devices; and 

a computer-readable medium configured to store instructions that are executable by the 
one or more processing devices to perform operations comprising: 

a communications int e rfac e for r e c e iving, at a local time for a host, from a remot e 
computer local time of int e rest information associated with a request from th e remot e 
computer that varies with the local tim e of inter e st information for th e host, and a 
processor structured and arrang e d to: 

receiving a request and information indicative of a local time in a time zone from 
which the request was sent; 

accessing, in response to the request, a mapping of (i) one or more acc e ss an ad 
associated with local time ranges that are independent of the time zone, to (ii) one or 
more prices to be paid by an advertiser for a display of an advertisement of int e r e st pric e 
information, th e local time of int e rest price information indicating a pric e for an ad in 
association with a local time ; 

determining, in the mapping, a time range that comprises the local time; 

det e rmine identifying, based on the wh e th e r the local time range, a of int e rest 
price information for the advertisement ad is r e lated to th e received local time of inter e st 
information ; and 

determine the determining, at least partly based on the price for the advertisement, 
a^score for the [[ad]] advertisement using at least the local time of int e r e st price 
information if it is determin e d that th e local tim e of inter e st price information for th e ad is 
r e lated to the received local time of int e rest information . 



comprising: 



34. (Currently Amended) The apparatus of claim 33^ wherein the local time of interest 
information includes comprises at least one of (a) at least one local time-of-day, (b) at least one 



Applicant : Sumit Agarwal et al. Attorney's Docket No.: 16113-0767001 

Serial No. : 10/676,369 
Filed : October 1,2003 
Page : 5 of 12 

local time-of-day range, (c) at least one local date, (d) at least one local day-of-week, (e) at least 
one local date range, (f) at least one local day-of-week range, and (g) at least one local season. 

35. (Currently Amended) The apparatus of claim 33^ wherein the proc e ssor us e s at least 
ad performance information is also used in determining the score . 

36. (Currently Amended) The apparatus of claim 33 A wherein the processor uses at least 
local time of interest ad performance information is also used in determining the score . 

37. (Currently Amended) The apparatus of claim 33 A wherein th e local tim e of interest 
information is end user local time information provid e d in th e requ e st, wherein the local time 
comprises a first local time, the time zone comprises a first time zone, the request comprises a 
first request, the time range comprises a first time range, the price comprises a first price, the 
score comprises a first score, the advertisement comprises a first advertisement, and wherein the 
method further comprises: 

receiving a second request and information indicative of a second local time in a second 
time zone from which the second request was sent, wherein the first time zone differs from the 
second time zone, and wherein the first local time and the second local time comprise a same 
time when the second local time is converted to a time in the first time zone; 

determining, in the mapping, a second time range that comprises the second local time; 

identifying, based on the second time range, a second price for the first advertisement; 

determining, at least partly based on the second price for the first advertisement, a second 
score for the first advertisement, wherein the first score is higher than the second score; 

selecting, at least partly based on the first score, the first advertisement for display in the 
first time zone; and 

selecting, at least partly based on the second score, a second advertisement for display in 
the second time zone, with the second advertisement being different from the first advertisement. 

38-48. (Cancelled) 
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49. (Currently Amended) A computer-readable medium configured to store instructions 
that are executable by one or more processing devices to perform operations h aving embodi e d 
th e r e on a comput e r program configur e d to provide digital advertisements, the m e dium 
comprising on e or mor e code segments that, wh e n e x e cuted on a processor, caus e th e processor 
to: 

receiv e , at a local time for a host and from a r e mote computer, a r e qu e st for on e or more 
digital adv e rtis e ments in response to user input from an end user and; 

receiving a request and r e c e ive, from the remote computer, end us e r information 
indicative of a local time in a time zone from which the request was sent of int e rest information 
associat e d with th e request that vari e s with th e local time of inter e st information for the host, for 
at least on e of a plurality of digital adv e rtism e nts:; 

accessing, in response to the request, a mapping of (i) one or more time ranges that are 
independent of the time zone, to (ii) one or more prices to be paid by an advertiser for a display 
of an advertisement; 

determining, in the mapping, a time range that comprises the local time: 

identifying, based on the time range, a price for the advertisement: 

det e rmine wh e th e r th e digital advertismont has local tim e of int e r e st pric e information 
that is r e lated to the local tim e of int e r e st information rec e ived; and 

if it is determined that th e digital adv e rtisem e nt has local time of interest price 
information that is related to th e local tim e of int e rest information acc e pt e d, then determin e 
determining, at least partly based on the price for the advertisement, a score for the 
advertisement, using at l e ast th e local time of inter e st prico informntion; nnH 

provid e the digital advertisment with a highest scor e in response to the r e c e ived requ e st. 

50. (New) The computer-readable medium of claim 49, wherein the local time comprises 
at least one of (a) at least one local time-of-day, (b) at least one local time-of-day range, (c) at 
least one local date, (d) at least one local day-of-week, (e) at least one local date range, (f) at 
least one local day-of-week range, and (g) at least one local season. 
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51. (New) The computer-readable medium of claim 49, wherein at least ad performance 
information is also used in determining the score. 

52. (New) The computer-readable medium of claim 49, wherein at least local time of 
interest ad performance information is also used in determining the score. 

53. (New) The computer-readable medium of claim 49, wherein the local time comprises 
a first local time, the time zone comprises a first time zone, the request comprises a first request, 
the time range comprises a first time range, the price comprises a first price, the score comprises 
a first score, the advertisement comprises a first advertisement, and wherein the method further 
comprises: 

receiving a second request and information indicative of a second local time in a second 
time zone from which the second request was sent, wherein the first time zone differs from the 
second time zone, and wherein the first local time and the second local time comprise a same 
time when the second local time is converted to a time in the first time zone; 

determining, in the mapping, a second time range that comprises the second local time; 

identifying, based on the second time range, a second price for the first advertisement; 

determining, at least partly based on the second price for the first advertisement, a second 
score for the first advertisement, wherein the first score is higher than the second score; 

selecting, at least partly based on the first score, the first advertisement for display in the 
first time zone; and 

selecting, at least partly based on the second score, a second advertisement for display in 
the second time zone, with the second advertisement being different from the first advertisement. 



